JOCDHE

BepHru ae J1le KyoHa 3HaeT o TeKcTune,
BbILLUMBKE W y30pax NPaKTUYeCKN Bee.
Tpodew ee nyTelLecTBWA U pe3ynbTaThl
[M13alHepCcKoii paboTbl BOMOLLAOTCA

B aBTOPCKWMX KOMEKLMAX BPUTAHCKOr 0
6peHaa de Le Cuona, ceMeliHoi KoMna-
Hin, MPVHOCALLIEV B KAXK I IOM
YIOT, TEMN/O0 W BE3YMNPEYHBIA CTIA b,

NHauncKme nawMmnHbl, abpuKaHcKme nne-

TEeHbIe KOBPbI M KUTaCKME LLeSKa B NpoYTe-
Hum de Le Cuona npeacTaBneHbl B MOCKOB-
ckoM canoHe Del.uxe Home Creation
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OT 9KCKJIIOBMBHOI'O TEKCTHJIA 1O ABTOPCKHX
KOJUIEKIUU ITPEJIMETOB MHTEPBEPA —'EHNH MECTA -
BPUTAHCKUWU TIN3AVHEP BEPHU JIE JIE KYOHA

0 NPEAOMETE

Hcropus de Le Cuona —

3TO JTOOOBB K KPACUBBIM
Bemam. ITyremecTsys,

s1 Bcer/a oGpariaa BHIMAHUe

Ha JIOMAIIHIOIO yTBaph U JIOKA/Ib-
HbIE apTePAKTHI — TEKCTUIb, TKA-
HU, KOBPBL. DTHMHU BEIAMU [10JIb30Ba-
JIIIC Ha IIPOTSDKEHUHU BEKOB — UX CTH-
paJII/I, HpOBeTpI/IBaJII/I, BbI6I/IBaJII/I...
Ho purcyHKN 11 KPaCKU COXPAHIUIHIC.
MHe 3aX0TeJIOCh BOCCO3/IaTh U COXPa-
HUTb T€ YHUKIbHbIE TEXHOJIOTHH PYI-
HOTO IPSIAEHUS U TKALIKOTO MacTep-
CTBAQ, KOTOprMI/I BJIaACJ/I HAIIIN Hpe;(-
ku. B reuenue 20 et TasmanTIMBbIE
eBpoIlIeiicKre MacTepa CO3AI0T HH-
TepbepHblil TekcTib de Le Cuona,
BOOPABIINII B €6 JIydIee M3 MUPO-
BOT'O HACJIESL.

0 TPEHAOAX

He 6yny opurunanbpha,

3aHUMATHCS JIIOOUMBIM
JIeJIOM — 3TO cyacThe. Bermu

CIIOCOOHBI U3BMEHATD ITPO-

CTPAHCTBO, HANEIATH €TI0 AYIION
u HacTpoeHneM. FiMenHo ato nemaem
mbl, de Le Cuona. Bkycbl, KOHEYHO,
W3MEHYMBBI; CETOIHS B [U3allHE HET
YETKOU IPAHMITLI MEKAY KJIACCUKOMN
U xan-rekoMm. f 6bI ckazasa, 4To
HBIHENIHUN TPEHJ — 9TO COYeTaHUe
OPUTMHAJILHbIX, ABTOPCKUX IIpeaMe-
TOB I/IHTepbepa C BemamMm aHTI/IKBap'
HBIMU, 00IJIAI0IIMI HET PEXOSIIei
nensoctbio. [TogobHoe cmenenue
IIO3BOJISIET CO31ABATh OUYEHD II€PCO-
HaJIbHbIC HpOCTpaHCTBa. POBOBbIﬁ
IBET — €lI[€ OJHO MOJHOE BESTHUE.
MbI TOXKE CTaIu BBOAUTDH €I0 B CBOU
KOJUIEKIIH, HO U 3[I€Ch ChITPaJIN HA
KOHTpacTe. ATOT MATKUM, JeBIYUA
LIBET MBI UCIIOJIb3YE€M B TEKCTIIE

C Ipy0boIi, )KECTKOH, «MyKCKOM» (DaK-
Typoi. Jlymaio, 3TO BepHbIil GaIaHC.

O TEOTPAOUMN
Kommanus de Le Cuona
pacnosioxeHna B Bunznzo-
pe, TaM camasi IPaBIJIbHAS
Juis Hac atMocepa. Bripouem,
€CJIV TOBOPUTD O IU3AHEPCKHX CTO-
JIMIAX, 3TO B IIEPBYIO o4epenb Mutan
Kak LIEHTP COBPEMEHHOH Mozpl, TOxk-
Has Apuxa — apxureKkTypHas Mekka
Y TeHUaIbHAS IU3AHePCKas SKJICKTH-
Ka, JIOHOH KaK CaMO€ OCTPOAKTyasTb-
HOE HarpasJIcHUE.

0 BOCNPUATUN
Kak nexoparop s He pasze-
‘ JISTIO TIOHSITHSL <ACKYCCTBO»
U «PEMECTIO», ABTOPCKUI
TEKCTUJIb — 3TO CMEKHBINA

xaHp. Pybenc Toxe co3naBa 3CKU3bI
2151 robenenos. Hacrosmuii mpogec-
CHOHAJIN3M — 3TO IIOHATD, Y€r0 XOUeT
k1eHT. [IoToMy 4TO KINEHT He yBe-
PEH B cOGCTBEHHOM BbIGOpE B 99 11po-
LIeHTax cIydaeB. MbI co3aeM TKaHu
Y TEKCTIWIb, MbI yKpallaeM JeiCTBY-
TeJIbHOCTb, BBICTPAUBAEM IS Ha-
MMNX KJIMEHTOB X CO6CTB€HHI)IM MI/Ip
B COOTBETCTBUU C UX 3CTETUYECCKUMU
npeanouyrenusmuy. ITpocrpancTso,
e KaKaast ieTalb yHukaibHa. Hacro-
SIIUE JU3aiiHeP JOJDKEeH ObITh Gec-
CTpa,H_IHI)IM n yMeTI) OpI‘aHI/I‘{HO coean-
HSTh COBPEMEHHbBIE TEXHOJIOTUH U Xy-
JI0’KE€CTBEHHBIH OITBIT IIOKOJIECHUIA.

0O NPOCTPAHCTBE
AJropuT™ H€aILHOTO
MPOCTPAHCTBA: XOpOIllee
OCBeEIlleHNE, BBICOKHE I10-
TOJIK! A Y€JIOBEK, KOTOPIN
HAITOJTHUT €T0 KU3HbI0. &
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FROM EXCLUSIVE TEXTILES TO AUTHOR COLLECTIONS OF INTERIOR
OBJECTS, BRITISH DESIGNER BERNIE DE LA CUONA PUTS A GENIUS

INTO EVERY LOCUS
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DOSSIER

THE SUBJECT
It all began with a love
for beautiful things.
Whilst on my travels I
came across a wonderful
vintage piece of linen that had been
washed repeatedly over the centuries.
From this, I discovered all the distinc-
tive properties that a fabric could take
on and wanted to recreate these quali-
ties for people to enjoy. Consequently,
I went on to work with some of the
most skilled artisans across Europe
and have since gone on to be the larg-
est own-brand linen company in the
world. I have expanded the collection
by creating velvets, wools and paisleys
which are now a de Le Cuona signa-

ture fabric.

THE TRENDS

For me, the most

important aspect is to

have an absolute passion
to create beautiful spaces
for people to love. I have noticed
a radical shift over the past years.
No longer are clients looking for
traditional or contemporary but they
are looking for a mix of exciting and
timeless pieces to put together to
create their own unique interiors.
De Le Cuona does not follow any
trends, our fabrics are timeless and
created by harnessing ancient skills,
innovations and new technologies.
Last year, however, fashion was
dominated by the colour pink and
as it was the perfect neutral pink for
de Le Cuona. I therefore decided

De Le Cuona produces the world’s
largest own-brand linen collection
along with unique and contempo-
rary wool paisleys, silk velvets and
couture cashmeres

to add a pink linen, pink damask,
pink velvet and also a pink wool into
the collection. I see pink as being
soft and feminine so I used it on
masculine and textured fabrics to
confuse and delight the senses.

THE DESIGN CAPITAL
Milan for contemporary
fashion, South Africa for
inspired architecture and
of course London for an

edginess in everything.
THE VISION

Decoration really is a del-

‘ icate combination of the

two — art and craft. It’s
a real skill to understand
just what the client wants as they are
often unsure. It’s also a skill to pro-
duce something that will inspire the
clients and allow them to live easily
and happily within the space. In terms
of creating fabrics, it’s about the craft
and combining the ancient skills and
the latest technology without fear. It
is totally dependent on the client’s
brief but we feel everything should be
a surprise from the look all the way
through to the touch. It should be
a surprise that enchants the client’s
senses and evokes pure delight.

THE SPACE
To build a perfect space
you need good lighting,
high ceilings and most
importantly adventurous
people around you. &

BERNIE DE LE CUONA. Born in South
Africa. De Le Cuona brand was founded

in 1992. The company has grown from
humble beginnings to a multi-million pound
enterprise with thriving showrooms in
London, New York, Moscow and a network

of elite distributors and agents worldwide.
The business is still very much a family
enterprise with headquarters in Royal
Windsor and a loyal team, many of whom
have been with Bernie from the start. With
the fabric collection at its core, de Le Cuona

produces a range of accessories as well

as offering a bespoke design and make-up
service for clients. Bernie celebrates 20
years of her world-renowned fabrics and
homewares business with the launch of her
first e-commerce venture, Shop the Studio.
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